Regarding the perception on the service quality factors, the significant difference among the two group of users had been identified in the perception on Assurance, Tangibles and Empathy In total, the urban users perception on Service Quality factor is higher than the perception among the rural users.
Association between the Profile of Customers and their Perception on Service Quality Factors
The The relative contribution of discriminant service quality factors in total discriminant score is computed by the product of unstandardised canonical discriminant co-efficient and the respective mean difference of the service quality factors. The results are given in Table -7 . 
